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Why implement VITAL in your business? 

•   Consistent, scientific approach 

•   Assist consumers to make safe food choices 

•   Reduce management time required to make 
labelling decisions 

•   Build confidence in the food industry 

•   Prevent regulatory “creep” 



VITAL 

•   Voluntary Incidental Trace Allergen Labelling 
•   VITAL is a process and criteria for determining the 

requirement for precautionary labelling 
•   Promotes consistent labelling across industry by 

prescribing when a standard precautionary label 
statement is to be used and when it should be 
avoided 

•   VITAL was developed BY industry FOR industry 
and is adopted on a voluntary basis 



VITAL Grid  

Action Level 1: no declaration  

Action Level 2: precautionary statement  
                    “May be present: Egg”  

Action Level 3: ingredient labelling 



VITAL in 2010 

•   FSANZ feedback 

•   VITAL Scientific Review 

•   VITAL Review 

•   International Interest 

•   Consumer Communication Strategy 

•   Expanding training providers 

•   VITAL Compliant Listing 



FSANZ 

•   Food industry is addressing allergen labelling and 
precautionary process/labelling well 

•   Satisfied that there is a consistent approach 

•   No justification for a regulatory approach at this 
stage 



VITAL Scientific Review 

•   Aim: Completion of scientific review of the VITAL 
Grid including an article suitable for peer review and 
publishing in suitable journal 

•   Draft has been produced 

•   Awaiting feedback (including from Steve Taylor, 
Director, Food Allergy Research and Resource 
Program, US) 



VITAL Review 

•   Review of the VITAL Procedure, Grid and Decision 
Tree 

•   Revise VITAL tools (calculator, FAQs, worked 
examples) and other supporting information such as 
training documents in line with amendments to the 
VITAL process as a result of the review  



International Interest 

•   Requests to speak in UK, Canada, US and provide 
further information about the rollout of VITAL 

•   Emails received requesting assistance with VITAL 
and for becoming training providers from Europe, 
Asia, South Africa 

•   Over 40% website traffic from outside Australia and 
New Zealand 





Consumer Communication Strategy 

•   Advise consumers of our message: 

“Don’t eat products which contain a precautionary 
statement with an allergen to which you are 
sensitive.” 

•   Strategy in draft form and will be released and 
rolled out in the coming months 



Training providers 

•   Expanding eligible Allergen Bureau-endorsed 
VITAL training providers 

•   Two-stage approval process 

•   Close to completion 

•   Watch our website and eNews for information about 
new trainers 

•   Increase options for trainees (training formats, 
timetable) 



Support line 

•   Several contacts each week 

•   Multinationals, consultants, small business, 
students, retailers, consumers, food service 

•   Email and phone 

•   “How should bee pollen in honey be declared?” 

•   “How should glucose from wheat be labelled?” 

•   “Is sodium erythorbate an allergen?” 



Uptake of VITAL by retailers 

•   For example, Progressive Enterprises Ltd are 
currently implementing VITAL on “Home Brand” 
and “Signature Range” 

•   Countdown, Foodtown, Woolworths, SuperValue, 
Fresh Choice stores and Gull Service Stations 
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Resources for Food Industry 

•   Website  (www.allergenbureau.net) 
•   Technical assistance 
•   FAQ’s 
•   Examples 
•   Training – over 1100 people in Aust/NZ 

Expression of Interest for new trainers 
•   AFGC Product Information Form 
•   Auditor Guide 
•   Other (conferences, breakfast seminars etc) 



Challenges 

•   Resourcing for VITAL  
people: Allergen Bureau Management Committee 
is made up of volunteers from food industry and 
uses a significant portion of their time 
money: Allergen Bureau is funded by membership 

•   Keep up to date with new research 

•   Unite the food industry 



Further information is available 

•   www.allergenbureau.net 

•   Consumer Frequently Asked Questions 

•   Email 

•   Toll free 
NZ: 0800 263 829 



Allergen Bureau Members 



Thank you 

Georgina Christensen 
VITAL Co-ordinator 

Allergen Bureau 
vital@allergenbureau.net 

Allergen Bureau Mangement 
management@allergenbureau.net 

Information 
info@allergenbureau.net 


